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INTRODUCTION
• Capstone courses are culminating experiences which aim to connect classroom 

learning with real world application to prepare students for careers after college.
• Capstone courses have been more often observed within the engineering 

discipline (Howe, 2010; Jones et al., 2013).
• More recently, capstone courses have become integral to colleges of 

agriculture (Andreasen, 2004) and social sciences curricula. 
• Well-designed college capstone courses provide an opportunity for experiential 

learning and student autonomy. 
• Autonomy in learning is a an important component for promoting student

motivation. (Deci & Ryan, 1985, 2000). Students value the sense of 
independence that comes with self-directed work in social science capstone 
courses (Hauhart & Grahe, 2010).

• Capstone courses that provide students with the opportunity to plan, do and 
reflect on an experience add educational advantage by placing as much value 
on the process as the product (Kolb, 1984; Andreasen, 2004).

OUTCOMES
Examples of student projects:
• Designing professional development for 4-H educators
• Increasing agricultural literacy through facilitating farm tours
• Partnering with local food banks to increase efficiency and improve services
• Collaborating with Ohio State student organizations to host an outreach event 

educating students about bio-based products 

Student Reflection
The following themes were identified through a content analysis of reflection 
papers over two semesters: 
• Learning through collaboration
• Relationship building
• Personal growth
• Discovery of personal leadership styles
• Transferable skill development
• Practice with processes applicable to future careers as leaders

CONCLUSIONS AND RECOMMENDATIONS
This uniquely designed capstone allows for students to apply knowledge gained 
within the degree program and practice leadership within their community with the 
support of their instructor and capstone cohort. This course:
• Promotes lasting learning by incorporating core elements of the experiential 

learning process.
• Increases motivation by allowing students to have a great deal of autonomy in 

their work.
• Provides an experience students can build upon as they further develop as 

leaders in the agriculture and natural resource industry.

Future interdisciplinary capstone courses may be designed with these elements in 
mind.
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DEPARTMENT OF AGRICULTURAL COMMUNICATION, EDUCATION AND LEADERSHIP

COURSE DESCRIPTION
• This Capstone in Leadership is for students enrolled in the Community 

Leadership Major and Leadership Studies Minor in the College of Food, 
Agricultural and Environmental Sciences.

• The course focuses on the application of leadership theories, principles, 
concepts, and skills through a project aligned with the student’s academic or 
career interests. 

• The course engages students in the critical analysis of a leadership issue within 
an organization or group. 

• Students plan, conduct, reflect, and report on a self-directed leadership project 
with the support of the instructor and capstone cohort. 

Questions and comments may be directed to:
McLain.70@osu.edu

Niewoehner-Green.1@osu.edu

Students communicate the results of their project through a project portfolio and  
final presentation. The project portfolio includes:
1. Situational analysis/Background
2. Goals and objectives
3. Action plan 
4. Outcomes and recommendations 
5. Reflection
Final presentations take the form of a poster session open to leadership education 
faculty and invited guests. Posters include elements from the final portfolio.

COURSE OBJECTIVES AND ASSESSMENT
Engage in the critical analysis of a leadership issue or topic within an 
organization or group.

Design a project that includes goals and measurable objectives for addressing 
the identified issue or topic.

Conduct activities that advance the project plan.

Reflect on project planning and implementation processes and how they relate to the 
Community Leadership major or Leadership Studies minor learning outcomes.

Disseminate project processes and outcomes.

Student Poster Example 1

Diversity Dialogue 2019
Innovative Inclusion

By: Nathan Grine 

The Ohio 4-H LGBTQ+ Committee presents: 

Overview Goals and Objectives 
Goal: Increase awareness of  the LGBTQ+ community in the 

Ohio 4-H program.

Objectives: 

- Advance 4-H professional’s understanding of  the importance of  
social identity in the 4-H program at state-wide in-service.

- Partner with an Ohio State human resources specialist to curate a 
professional development training webinar and applicable 
curriculum to provide a comprehensive overview on inclusive 
leadership to Ohio 4-H staff  working in the state office and in all 
88 county offices. 

- Analyze research and feedback provided by last year’s attendees 
and make adjustments accordingly.

- Rebrand, advertise, and market the 2019 Ohio 4-H LBGTQ+ 
event.

- In preparation for the culminating conference that will conclude 
this proposal, I will help to solidify keynote speakers, guest 
presenters, volunteers, and coordinate various other logistical 
factors that need implemented before the end of  this semester.

Emerging from the deficit of  attention given 
to the LGBTQ+ community and their role 
in the Ohio 4-H program, came the idea for
an educational event that would allow 4-H 

youth, professionals, volunteers, and allies to 
converge and learn more about shared 

commonalities while also learning about and 
respecting other’s differences. 

Logo Before:

Logo After:

Outcomes

Recommendations

Leadership Insight

The 2019 Diversity Dialogue will be held on
October 19th and 20th and will include both a 

professional and youth day.

- Start Early: Allow yourself  enough time in 
case obstacles present themselves.

- Be Persistent: Communicate often and do
not feel discouraged if  an idea does not
come to fruition, pivot and move forward. 

Listen. It is imperative to learn from other’s 
insights, opinions, and lived experiences so 
you can create the best possible product.

Student Poster Example 2

–

TEDx: Implant
Shivani Patel – Biological Engineering, Minoring in Leadership Studies

INTRODUCTION
• Consortium for Advanced Bioeconomy Leadership 

Education (CABLE)
• TEDxOhioStateUniversity
• Time for Change Week
• #BiobasedLifestyle

DAY-OF EVENT OUTCOMES
• 100 attendees
• 70%+ did not know anything about bioproducts 

prior to the event
• 70%+ increased their knowledge of bioproducts

Figure 5: Archetype Attendee
LEADERSHIP INSIGHTS
• Communication is key!
• Empower others to reduce their carbon 

footprint!
• Triple bottom line is possible!

COLLEGE of ENGINEERING

BACKGROUND
• Encourage use of biobased materials
• Leverage OSU’s sustainable initiatives - Time for 

Change Week
• Spread message to receptive audience – TEDx 

enthusiasts

Figure 1: Implant Flyer

Figure 2: Bioplastic Leaf

Figure 6: Gaining Knowledge

GOALS AND OBJECTIVES
• Increase general knowledge about bioproducts
• Encourage attendees to share knowledge with 

others
• Motivate attendees to become involved in the 

bioeconomy

Figure 7: U.S. Dept of Energy’s 2016 Billion-Ton 
Study

Figure 3: Presenting Comparisons

Figure 4: Implant Products

IMPLANT

RECOMMENDATIONS
• Continue educational and fun outreach events

• Create more sustainability-themed initiatives on 
campus

• Emphasize the numerous jobs available to 
everyone in the bioeconomy
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NOTABLE QUOTES
• “Interested in helping implement more plant based 

products on campus”

• “Really excited to learn about opportunities for 
buying plant based products!”

• “I enjoyed the different groups you had there and 
the demos to try. I liked the idea of an open 
discussion talk and thought that audience 
engagement was good.”

Figure 8: Sustainable Triple Bottom Line
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