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- A 2012 USDAIIFA grant

SRS A Agricultural leadership curriculum
supplements

' | A 16 supplements written, peer
reviewed, and fieldested
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NIFA priority area



S0 A Provide means for students to apply
learning

{fopt.com|



A Leadership Topic(s)

A NIFA Priority Area

\20%3%,,
N2 A Learning objectives

«
«
7 4 :

_ Alength

L H
e
b
| -

14

A Activity, Design matrix, Background,
- Teaching notes, Activity, References,
Additional notes and materials




California Proposition 37:

The Social Media Effect on Policy
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nere students, using knowledge of
uence tactics and in the context of

ne controversial initiative to have

genetically modified foods labeled

accordingly, post social media
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5-10 minutes

10-20
minutes
15-25
minutes

Discussiorg
pertinent
Information
related to
Proposition 37
Watch YouTube
videos

Team Activity

Whole class
discussion

Summary of Proposition 37 from
Ballotpedia

Yes on 37
http://www.youtube.com/watch?v=qy

KGn20Ifhk

No on 37
http://www.youtube.com/watch?v=d

RpWywOVAzY

Flip Chart Paper (1 per group),
markers, tape
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http://www.youtube.com/watch?v=qyKGn20Ifhk
http://www.youtube.com/watch?v=dRpWywQVAzY

SUBWA¥Restaurants Elevates Current Antibiotkree Policy
U.S. Restaurants Will Only Serve Animal Proteins That Have Ne
Been Treated With Antlblotlcs
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B A Same design as original, simply
- substituting the more recent news for
the Prop 37 information

4 A Reviewed influence tactics
- A Assigned partners
A Provided original news release,
. response from Beef Magazine, and
~ revised statement from Subway




A Student pairs randomly selected:
T Influence tactic
T a{ dzLILI2Z NI ¢ 2 NJ & hLJ

f.‘i A Pairs wrote a social media post (tweet)
oé%//" that aligned with their assigned view
W%, ~ point and utilized the influence tactic

A Posts were then placed on to the flip
. chart paper and discussed
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